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TSHWANE TOURISM AWARDS 2011
	TOURISM ENTRY FORM                                                                  

	

	

	QUALIFYING CRITERIA

	Incomplete entries will be rejected without exception.

	This entry form must reach the awards coordinator on or before the closing date.  Late entries will not be considered.



	The entry must be duly signed, and initialled on each page.

	The entry form must be emailed or hand delivered to one of the following addresses:

	PHYSICAL ADDRESS                                                                   (hand/courier deliveries)
	 
	EMAIL ADDRESS                                                                         

	City of Tshwane offices

Room 102, Tshwane Tourism Information Centre, Church Square, Pretoria

	
	Charles@tshwane.gov.za
 

	
	
	


The award coordinator and the judges will treat the information provided in this entry form and/or any additional documents as strictly confidential, and will use it solely for the purpose of adjudicating these business and tourism awards.

	
Section A: Categories 



	1. Category 1: Accommodation

          In order to enter for this category your company will have to fall under any of the following:

· Bed and breakfast

· Guest house

· Backpackers / Self-catering apartments

· Lodges

· Hotels

2. Category 2: Tour Operator 

3. Category 3: Tourist Guide 

4. Category 4: Serviced Attractions 

5. Category 5: Arts and Craft 

            In order to enter for this category your company will have to fall under any of the following:

· Modern 

· Traditional 

6. Category 6: Conference Venue

7. Category 7: Food and Beverage 

            In order to enter for this category your company will have to fall under any of the following:

· Pubs/Taverns
· Restaurants



	
 Tshwane Wall of Excellence


	          The Tshwane Wall of Excellence exists should a winner of the previous year’s award in a 

          specific category win a second time around, that winner will be placed on the prestigious 

          Tshwane Wall of Excellence for that year.
          The runner up should subsequently be promoted to the winner for the year. In the following

          year Wall of Excellence members would once again become eligible to win in any category.

           


ENTRY FORM
Closing Date for Entries: 11 November 2011
Fill in a separate form for each category you want to enter. Fill in only the applicable fields to your category.
	
Section B: Entrant Particulars



	Name of Business /Company/ Organisation: 



	 Selected Category:

Indicate Sub-Category (if applicable)
Company registration           number (if applicable)
Star Grading (Make an X over applicable box) (applicable to accommodation establishments only)
1

2

3

4

5



	Contact Person (s): 



	Designation: 



	Physical Address: 




	Postal Address:



	Website (if applicable):
	Code: 



	Tel: 
	Fax:



	Cell: 
	Email: 



	Number of bedrooms and conference/meeting/events rooms (applicable to accommodation and conference establishments only):


	Number of years in business:


	How many people do you employ?


	Full time:                     
	                    %
	Part time:  
	                            %

	How many customers do you host/serve on an annual basis??



	International:                     
	                    %
	Local:  
	                            %

	1. Describe the typical visitor's experience that a tourist encounters at your business:
________________________________________________________________________

________________________________________________________________________

________________________________________________________________________



	2. How is your company adding value to this experience of your customer? List actions taken.
________________________________________________________________________
________________________________________________________________________

________________________________________________________________________

________________________________________________________________________

________________________________________________________________________



	3. What training programmes (formal or informal) do you have in place in your business that is related directly to improving your customer's experience? If in-house, what training do you give to improve your business and/or your service to customers?

________________________________________________________________________

________________________________________________________________________

________________________________________________________________________

________________________________________________________________________

________________________________________________________________________



	4. What is your rate of repeat business per year? Express as a %.



	5. What is your rate of referred business per year? Express as a %.



	6. How do your customers rate your service? Please supply support in terms of customers' feedback cards, testimonials, emails, letters or entries in your visitors' book. (Refer to criteria for your specific category for precise requirements.)
________________________________________________________________________

________________________________________________________________________

________________________________________________________________________



	7. Is there a particular person or group of people in your business whose excellent customer service you would like to acknowledge? Please list names, designations and provide arguments.

________________________________________________________________________

________________________________________________________________________

________________________________________________________________________

________________________________________________________________________

________________________________________________________________________



	8. Have you won any awards? If so, please list the award, category and year of recognition
________________________________________________________________________

________________________________________________________________________

________________________________________________________________________



	9. Give a short description of how your business provides the following:

· An authentic South African experience: 
__________________________________________________________________

__________________________________________________________________

· Value for money

__________________________________________________________________

__________________________________________________________________

· Tourist safety and security 

__________________________________________________________________

__________________________________________________________________

· List a variety of experiences offered by your business

__________________________________________________________________

__________________________________________________________________



	10. Why should you receive a Tshwane Tourism Award? 

· What is it that sets you and your business apart from others in the same line?

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________



	
Section C: Adjudication criteria

	Accommodation

	· Establishments must be star-rated and have a valid certificate to prove rating.
· Reservation, check-in and general efficiency

· Cleanliness

· Service efficiency

· Food quality and presentation

· Bedrooms; space, comfort, decoration/ambience

· Bathrooms; space, comfort, decoration/ambience

· Public areas

· Grounds; parking; gardens; security

· Hospitality; friendliness; local knowledge

· Must have a guestbook that invites feedback from guests



	Tour operator

	Entrants must – 

· meet SATSA's membership standards/requirements;

· be in operation for more than a year;

· provide proof that they meet all the legal requirements to be a tour operator;

· provide proof that they have passenger liability and general public liability insurance;
· prove that safety and security issues have been considered and form part of the day-to-day operation of the company (e.g. tips to travellers, general security practices like keeping cell phones and luggage out of sight);
· maintain the required standards regarding booking procedures, quality of information offered, punctuality, quality and cleanliness of vehicles;
· provide a variety of packages (make itineraries available); and
· maintain a certain standard when welcoming and saying goodbye to guests.


	Tourist guide

	Entrants must – 

· be registered tourist guides;

· have a valid first-aid certificate;

· preferably know a foreign language, such as German, French and/or Chinese;

· keep to the tourist guide code of conduct and ethics;

· indicate the category of operation and specialty on their forms;

· provide high quality of information;

· be punctual; and 

· provide proof of their itinerary that includes showcasing emerging products, especially those located in previously disadvantaged communities so as to be in line with government's transformation objectives.


	Serviced attractions

	· High standard of cleanliness in all areas

· Ticketing procedure

· Helpfulness and attitude of on-site personnel

· Quality/accuracy and presentation of information available

· Maintenance and general cleanliness of grounds, buildings and restroom facilities

· Quality and pricing of offering at on-site food and beverage outlet

· Accessibility, e.g. wheelchairs 



	Arts and crafts

	· Quality of the product

· Creativity

· Uniqueness

· Neatness and finishing

· Customer focus

· Value for money

· Advantage if registered 



	Conference venue

	· High standard of cleanliness in all areas 

· Necessary equipment and relevant technology available in meeting, function, exhibition and special events venues

· Clean and user-friendly restrooms

· Appropriate lighting and dining facilities 

· Quality of food and beverages

· Service efficiency and friendliness of staff

· Accessible (wheelchair friendly)
· Adequate safe parking


	Food and beverage

	Criteria for restaurants

· Must be a legally registered business.
· All facilities handling food must provide a health certificate issued by their local council. 
· Standard of cleanliness in all areas must be high.

· Appearance of staff must be acceptable (clean, neat and appropriate clothing).

· Variety, quality and presentation of food are important.

· Parking must be safe.

· Ambience must be good.
Criteria for pubs

· Entrants must have a valid liquor license and display it.

· ARA posters must be displayed where visible.

· Appearance or layout of structure

· Security measures

· Separate (male and female) public restrooms

· Adequate safe parking 

· Generally hygienic and clean

· Good ambience


	
Section D: Terms and Conditions



	· Entrants will be required to make information available about their clients for adjudication purposes.

· Forms must be completed in black ink and must be neat and legible. Only fully completed entries will be considered.

· Entries must be handed in at Room 102, Tshwane Tourism Information Centre, Church Square, Pretoria not later than 11 November 2011.

· The judges’ decision is final and no correspondence will be entered into.

· Entrants must agree to be visited by a mystery tourist.

· Finalists must allow a case study to be published as inspiring industry examples.

· The prize is not transferable.

· The category finalists and winners will be announced at the Tshwane Tourism Awards function on 08 February 2011.
· The category winners must be available for marketing purposes including media interviews as and when required.
· Entry forms are available online from www.tshwanetourism.co.za or at, Tshwane Tourism Offices, BITTS Centre, Information Office, Church Square, Pretoria as well as City of Tshwane regional tourism offices. 

· Please note that entries can be submitted online but cannot be submitted by fax. The signed hard copy must however also be handed to the assessor during inspection of premises.
· Please note that only Tshwane products, businesses and establishments are allowed to participate in this programme.




	Section E: Declaration (to be completed by each entrant)

	AUTHORISED OFFICIAL OF THE ENTITY

	I,
	 

	in my capacity as
	 

	Of
	 

	hereby declare and certify that the information which I have submitted is not falsified as this will unduly affect the adjudication of the application. However, should it transpire that any information in the application and/or attachments is falsified or incorrect, or that certain information was omitted, the City of Tshwane shall be entitled to withdraw the entry, without any prejudice to its rights, recover any amounts already paid or withhold further payments. I hereby give my consent to be contacted by the Tshwane Tourism Awards Assessors.

	Signed (authorised official of entity)
	 
	Designation
	 

	Name (printed)
	 

	Date
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